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COVID-19: CREATIVE CLASS JOB LOSS IN THE MOUNTAIN WEST 
Economic Development and Workforce Fact Sheet No. 36 | August 2021 
Prepared by: Katie M. Gilbertson, Kelliann Beavers, Peter Grema, Caitlin J. Saladino, and William E. Brown, Jr. 
 
PURPOSE: 
This fact sheet summarizes Mountain West data on creative economy job losses in Arizona, Colorado, Nevada, New 
Mexico, and Utah, as reported in a recent Brookings report “Lost Art: Measuring COVID-19’s Devastating Impact 
on America’s Creative Economy.” Richard Florida and Michael Seman discuss the impact of the COVID-19 
pandemic on job losses in “creative industries, which are comprised of firms and establishments that produce goods 
and services relating to music, film, design, advertising, fashion, art, and more.”
1
  
ABOUT THE DATA: 
Between April 1 and July 31, 2020, authors Florida and Seman estimate job losses in creative industries across the 
U.S. A total of nine clusters of the creative economy (e.g. Creative Technology and Architecture) are examined, using 
publicly data available from Emsi.
2
 Emsi compiles data from the Bureau of Labor Statistics, Census Bureau, Bureau 
of Economic Analysis, and other agencies tasked with collecting national workforce data.  
The original report divides the creative economy into two sections: creative industries and creative occupations. The 
creative industries category includes all workers who are employed by firms that “produce goods and services relating 




Creative occupations describe all workers who produce creative goods and services yet may not be in a creative 
industry. For example, a graphic designer at an insurance agency would be included in creative occupations data, but 
not in creative industries. Moreover, creative occupations include full-time, part-time, and freelance workers. 
This fact sheet condenses the findings by Florida and Seman for the Mountain West. State-level data are included for 
Arizona, Colorado, Nevada, New Mexico, and Utah. Additionally, Metropolitan Statistical Area (MSA) data are 
included for the Phoenix, Denver, Las Vegas, Salt Lake City, and Tucson metros. 
KEY FINDINGS: 
1. Nevada lost the second highest percentage of jobs in creative industries in the country (34.8% loss), followed 
only by Alaska (35.7%).  
2. Among all 53 metros in the report, the Las Vegas metro lost the highest percentage of creative industry jobs 
(35.7%); among the Mountain West metros, Las Vegas lost the highest percent of jobs in creative occupancies 
(32.5%).  
 
1 See the Brookings Institution, “Lost art: Measuring COVID-19’s devastating impact on America’s creative economy,” 2020 
(https://www.brookings.edu/research/lost-art-measuring-covid-19s-devastating-impact-on-americas-creative-economy/) 




3. Among Mountain West states, New Mexico lost the highest percentage of jobs in creative occupations (32.5%) 
with Nevada close behind (32%). 
4. The highest percentage of estimated cumulative losses for sales (goods and services within creative industries) 
among states is in Nevada (12.9%); Colorado lost the most sales nominally, $2,430,000,000.  
5. Among all 53 metros studied, Las Vegas lost the second highest percentage of sales in creative industries 
(13.6%), exceeded only by Nashville at 14.4% ; among Mountain West metros, Las Vegas exhibits the highest 
amount of percentage sales lost for creative industries (13.6%).   
6. Colorado lost the highest number of aggregate jobs in creative industries (59,179), as well as creative 
occupations (51,031).  
 
Table 1 summarizes the estimated cumulative losses for creative industries by state for five Mountain West states: 
Arizona, Colorado, Nevada, New Mexico, and Utah. This table reveals that Nevada has lost the greatest percentage 
of sales in creative industries (12.9) with New Mexico close behind (12.4). Arizona lost the highest percentage of jobs, 
among their population of over 7.2 million residents. Colorado lost the most jobs nominally (59,179), an observation 
that is particularly meaningful since it is not the largest state in terms of population.  












Arizona 46,948 32.3 $1,707 10.0 7,278,717 
Colorado 59,179 31.6 $2,430 8.9 5,758,736 
Nevada 26,104 34.8 $1,232 12.9 3,080,156 
New Mexico 15,086 34.4 $493 12.4 2,096,829 
Utah 32,872 31.9 $1,188 8.1 3,205,958 
*Adapted from Florida and Seman (2020), “Lost art: Measuring COVID-19’s devastating impact on America’s creative economy,” Brookings Institution. 
Population Data retrieved from 2019 estimates, U.S. Census Bureau Quickfacts https://www.census.gov/quickfacts/fact/table 
Table 2 shows the estimated cumulative losses for creative occupations by state for five Mountain West states: Arizona, 
Colorado, Nevada, New Mexico, and Utah. Colorado lost the most aggregate jobs of these states (51,031); whereas 
New Mexico lost the highest percentage of jobs in creative occupations.  












Arizona 41,015 30.4 $1,279 15.3 7,278,717 
Colorado 51,031 30.5 $1,551 15.1 5,758,736 
Nevada 22,320 32.0 $753 16.2 3,080,156 
New Mexico 13,041 32.5 $338 16.3 2,096,829 
Utah 25,709 30.1 $657 14.5 3,205,958 




Table 3 shows the estimated cumulative losses for creative industries in five major metros in Mountain West: Denver-
Aurora-Lakewood, CO; Las Vegas-Henderson-Paradise, NV; Phoenix-Mesa-Scottsdale, AZ; Salt Lake City, UT; 
Tucson, AZ. Phoenix leads the metros with the highest amount of creative industry jobs lost nominally, while Las 
Vegas-Henderson-Paradise MSA lost the highest percentage of jobs. The percentage loss of jobs in the Vegas metro 
was highest among all 53 metros studied in the original report. Looking at the sales lost in the creative industries, 
Denver lost the most money at $1.55 billion while Salt Lake City and Tucson lost significantly less in sales, $3.3 
million and $2.2 million, respectively. Las Vegas-Henderson-Paradise has the highest percent of sales lost in the 
Mountain West, while Denver has the smallest number of sales lost. Among the full 53 metros studied in the original 
report, Las Vegas’s percent loss of sales was second highest, exceeded only by Nashville. 
Table 3: Estimated Cumulative Losses for Creative Industries by MSA 












Denver-Aurora-Lakewood, CO 32,464 30.8 $1,550 8.7 2,967,239 
Las Vegas-Henderson-Paradise, NV 20,803 35.7 $1,059 13.6 2,266,715 
Phoenix-Mesa-Scottsdale, AZ 33,501 31.6 $1,338 9.7 4,948,203 
Salt Lake City, UT 9,281 31.8 $332 10.0 1,232,696 
Tucson, AZ 7,281 34.6 $224 10.2 1,047,279 
*Adapted from Florida and Seman (2020), “Lost art: Measuring COVID-19’s devastating impact on America’s creative economy,” Brookings Institution. 
Table 4 shows the estimated cumulative losses for creative occupations in the five major Mountain West metros. 
Phoenix and Denver lead the metros with the most jobs lost for creative occupations, while Tucson had substantially 
less jobs lost. However, all five metros were within three percentage points of jobs lost, indicating that layoffs were 
similarly felt when compared to one another. Phoenix and Denver lost the most average monthly wages in creative 
occupations, while Tucson lost the least. Once again, the percentage of average monthly wages lost among all five 
metros is within three points.  
Table 4: Estimated Cumulative Losses for Creative Occupations by MSA 














Denver-Aurora-Lakewood, CO 27,711 30.3 $869 14.7 2,967,239 
Las Vegas-Henderson-Paradise, NV 17,648 32.5 $593 16.3 2,266,715 
Phoenix-Mesa-Scottsdale, AZ 29,368 30.2 $945 15.1 4,948,203 
Salt Lake City, UT 12,472 30.3 $328 14.4 1,232,696 
Tucson, AZ 6,172 31.6 $186 16.5 1,047,279 





% OF AVG. MONTHLY
WAGES LOST: 
DENVER, CO 




APRIL 1, 2020 - JULY 31, 2020
# OF JOBS LOST: 
% OF SALES LOST: 
$ SALES LOST: AVG. MONTHLY WAGES LOST: 
% OF JOBS LOST: % OF JOBS LOST: 
27,71132,464
-$869,000,000
ORIGINAL DATA SOURCE: BROOKINGS INSTITUTION, “LOST ART: MEASURING COVID-19’S DEVASTATING IMPACT ON AMERICA’S CREATIVE ECONOMY,” 2020.
THE "INDUSTRY APPROACH" 
REFERS TO ALL WORKERS IN 
ANY JOB IN A CREATIVE BUSINESS
THE "CREATIVE ROLES APPROACH"
REFERS ONLY TO WORKERS IN A 






% OF AVG. MONTHLY
WAGES LOST: 
LAS VEGAS, NV 




APRIL 1, 2020 - JULY 31, 2020
# OF JOBS LOST: 
% OF SALES LOST: 
$ SALES LOST: AVG. MONTHLY WAGES LOST: 
% OF JOBS LOST: % OF JOBS LOST: 
17,64820,803
-$593,000,000
ORIGINAL DATA SOURCE: BROOKINGS INSTITUTION, “LOST ART: MEASURING COVID-19’S DEVASTATING IMPACT ON AMERICA’S CREATIVE ECONOMY,” 2020.
THE "INDUSTRY APPROACH" 
REFERS TO ALL WORKERS IN 
ANY JOB IN A CREATIVE BUSINESS
THE "CREATIVE ROLES APPROACH"
REFERS ONLY TO WORKERS IN A 






% OF AVG. MONTHLY
WAGES LOST: 
PHOENIX, AZ




APRIL 1, 2020 - JULY 31, 2020
# OF JOBS LOST: 
% OF SALES LOST: 
$ SALES LOST: AVG. MONTHLY WAGES LOST: 
% OF JOBS LOST: % OF JOBS LOST: 
29,36833,501
-$945,000,000
ORIGINAL DATA SOURCE: BROOKINGS INSTITUTION, “LOST ART: MEASURING COVID-19’S DEVASTATING IMPACT ON AMERICA’S CREATIVE ECONOMY,” 2020.
THE "INDUSTRY APPROACH" 
REFERS TO ALL WORKERS IN 
ANY JOB IN A CREATIVE BUSINESS
THE "CREATIVE ROLES APPROACH"
REFERS ONLY TO WORKERS IN A 














APRIL 1, 2020 - JULY 31, 2020
# OF JOBS LOST: 
% OF SALES LOST: 
$ SALES LOST: AVG. MONTHLY WAGES LOST: 
% OF JOBS LOST: % OF JOBS LOST: 
12,4729,281
-$328,000,000
ORIGINAL DATA SOURCE: BROOKINGS INSTITUTION, “LOST ART: MEASURING COVID-19’S DEVASTATING IMPACT ON AMERICA’S CREATIVE ECONOMY,” 2020.
THE "INDUSTRY APPROACH" 
REFERS TO ALL WORKERS IN 
ANY JOB IN A CREATIVE BUSINESS
THE "CREATIVE ROLES APPROACH"
REFERS ONLY TO WORKERS IN A 






% OF AVG. MONTHLY
WAGES LOST: 
TUCSON, AZ 




APRIL 1, 2020 - JULY 31, 2020
# OF JOBS LOST: 
% OF SALES LOST: 
$ SALES LOST: AVG. MONTHLY WAGES LOST: 
% OF JOBS LOST: % OF JOBS LOST: 
6,1727,281
-$186,000,000
ORIGINAL DATA SOURCE: BROOKINGS INSTITUTION, “LOST ART: MEASURING COVID-19’S DEVASTATING IMPACT ON AMERICA’S CREATIVE ECONOMY,” 2020.
THE "INDUSTRY APPROACH" 
REFERS TO ALL WORKERS IN 
ANY JOB IN A CREATIVE BUSINESS
THE "CREATIVE ROLES APPROACH"
REFERS ONLY TO WORKERS IN A 
CREATIVE JOB IN ANY INDUSTRY 
-$224,000,000
